Milano Unica Unveils July Edition

@ More than 6,000 visitors
attended the trade show,
which showcased the fall
2018 collections of high-end
textile companics.

; —

MILAN - The first edition of Milano U
held i July pleased exhibiiors showing
their fall ANE collections and drew more
than 6,000 wisitors, The three-day textiks
trade show moved from earty Sepbemiber
and dosed on July 13, boosting the num-
ber of iInternational buyers. The winter
editlon of the trade show will convinue
be held in February,

According 1o data released by the
fair's organiers, althoegh the number o
visitors didn’t increase companed with
September 2016, the mverage tme speat

“We are happy with the resuke of tho
trade show and we regisered an increasq
in orders compared to the previous ses
son,”* sald Botn Gioseppe chief executiveg
officer SIVio Bommo. =1 Tink it was 2 sm
mowe 10 anticipate the Tsir even I it was
challenze for manulaciurers o get reacy
with collections so early.”

According to Botto, his company man
aged o complete the production of the
woven collection, while it completed 70
percent of the jersey range. “The rernain
ing 30 percent of the jersey collection
will be presented at Premiere Vision in
September.”

ble-digit increase in buyers from outside
Tealy, inchuding the Nether lands, Pormugtal
Germany, Russla, Spain, United States,
United Kingdom, France and Turkey.

According 1o Alessandro Vitale Bar
beris Canonico, ceo of Vitale Barberis
Canopico, the 1S, is delivering satisfyi
perfonmances, especially in the made 1o
AN CAvRTy,

“We are surprised by the UK. marker,
which we expected o slow following the
Brexit, but actually the drog of the poand
sterling eimulated international pourism
and imtermations] luxury shopping, ™ he
sabdl, adeling that, corversely, lapan acl
Korva are reglstering a slight downturn.

Asked about the possible upcoming
scenarios, Vitale Barberis Canonico said
%2 ot will depend on the effects of the
current devaluation of the dollar.” His
company closed 2006 with revemes of
152 milllion euros and expacts Lo grow
Petween 3 and 5 percems in 200 com-
pared 1o the previows year

“AN vty different miar kets afe CurTently
performing well but we have 1o look care-
Tully to the United States becanse we have
10 undersiand what the impact of the
dollar devaluation and Donald Trump's
protectionist politics will be,™ sgreed Lin
cvin Germanetti, ceo of Tollegno 1900,

The Seates are defmitcly a target for
cotton specialit Albini Croap which is
Fearing up o open a direct ofhice n New
York to haots its business in North Amer:
ica. The frm, which possted revenes of
HE millon euros in 2006, is expecting to
close 20T in line with the previous year

*The results of the rade show are very
Ponitive, ™ sald Zioreone imanaging dirctol
Matteo Patti, who hishlighted that the
mumnber of visiorn at the bouth, cypociall
European, North American and Japa
e clients, icressed betwevn 5 and 10
percent compared with the same season
Rasp year,

Despite the positive mood, the dollar's|

“I think it was a smart move to anticipate the fair

even if it was a challenge for manufacturers to

get ready with collections so early.”
SILVIO BOTTO, BOTTO Gl

instability emerzed as one of the main
conicerns among the exhibitors, already
facing another probidem in the firse quar
ter of the year - record wool prices. As
3 consequence of the incressed valoe of
the raw material, all the exhibitors were
forced to apply a 10 peroent increase o
their products’ prices.

Easy-care and comfortable fabrics, tex
tured surfaces and a high tech spin were
dufinitely the Loy mend at Milano Unica

For examgple, Botto Giuseppe, slong
with expranding its offering of strewch
castumcre, abo laumdwed “Tero,™ a ool

lection of wool and wool and cashmere

b ot bed with by srvtharme mewn
branes which make them water

specific needs of modern men with teir
dy nuamibc lfestyle, ™ sakd Vitale Barberis
Canonico.

In particular, the company delivered
the Montecario nuting fabric, crafied
from A micron wool, which guarantess
an antswrinkle effect

“We aleo expanded our Vintage range
with wool and silk and wool and lnen
texties for jackets and subts featuring
wffortless sophisricated patterns, which
make them sultsbie for differem occs
slons,” sald Vimle Barberls Canonico.

In keeping with the booming huxw
ry-ective emd, the company introduood
a range of textured silk and wool fabrics
matched with & cobos ful psanlsame guar

Lycra and elastic fibers for a comioriable,
stretch effect. Tollegno 1900 also meated
the cloths inchuded in the Mot iperfor-
mance rafge with a special finishing that
renders them ant- UV, antlbacierial, stain
and water-proud,

Different type of yarme were combined
to create textured, 3D surfaces on the
wextile producs, induding wool and linen
blends, designed for blazers, while the
Harmmaker e featured mradmonal fab
rics matchod with high toch membranes
for performance, sporty-chic garments

In addition, = part of the high end
Tollegno Luxury collection, the compainy
combined camel hair and silk for upscale
sbrics.

Comfor was the key word st Zisnone.
where the company presented awide
rape of stretch fabrics. While wome of
them combined traditional yarns, inched
mg wool and cashmere with elastic fibers
and Lycra, the company also showcased a
seloction of narural streeach clothe

Ermenegikdo Zagna put the focus on
inabitity with the lanch of “Ticok
oriamo,” & collection of fabrics dyed
withens chemicals tun only with mesournsl
elements, including walnuts, catechu

an extract [rom scacis ees — poppy
and indigo. While in the past this kind of
naturally dyed Eubrics used to loose color
with washing, as a compary's spokesman
exphiined, the new range was treated
with advance fioing techmiques guaran.
tewing hoth beautiful shaded offects and
durability
The company also showcased super-
fine wool doubled Labrics for Hehtweisht
costs, &5 well 5 an easy-care wool cloth
actually pussmnbiling dierim . Wos il was
abso garment dyed for o fabric desigmed
o mamafecture warm chinos for the fall
SCanOn.

The compasy's women's wear division,
Agnona, urveiled *Only One,” a collec
o of scarves and blankers decoraed
with hand painted fioral moris
In the shirting secton, oo, Hghe
ness and susainabiliny were the pillars
of Rattl's Reollection, focused on silk and
eco-friendly viscose Dibrics. These were
mainly printed with patterns with 2 3-D
effect, as well as motils from Ratti's rich
For the company s high-end collection,
which serves mainly as nspiration for
designen’ costomizrations, Kot deroctor
Mario Raeti sadd that for the first time the
difforent companics undor the Marr oo
umbrella cooperated 10 delhver exchedve
products.

For example, he showcased a Prince of
Wales wool cloth by Delfino, which Raod
reated with a bleaching pigment.

Thee Deisuriful, ury collection alse
included & quilted fabric festuring silk
mutched with 4 padding and & thun Wm, a
flannel treated with a metallic pigment, as
well as a doth with a shiny, glossy finish
ing obtained with a glass dust treatment.

“Thw fil rouge running through the
lineup i the idea of iInnovating acroes all
the aeps of the productive chain, from
warms to finkshing.* said Albini Group cen
Silvio Albini,

Thee company inrrodusced a rage of
shirtimg fabrics where its skenaure high-
end comons were combrined with several
materials, including wool, Tencd, modal
and chendlle to obtain leauied, wacon
wentional effects. Bright colors, stripes
and t dyod fmsinks fre
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For (all 20ga, Tollegno 1900 expanded
its offering of classic fabrics feanaring

as key fo of Albini's wide offering,
which also inchuded easy care shirting fab
rics for conlemporary business men



